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200 Company Powered by innovation, pioneering the future

Providing new value

Important Financial capital SUSTAINABLE
social issues Total consolidated assets = Seatbelts E‘;ﬂf&hﬁg

= Airbags
50,283million yen = Separation nets .
Realize a safe,
= Personal fall-
secure, and
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s o Excellence recognized worldwide

Human capital

. Number of employees
OMy  Resource depletion, (consolidated)
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Keep people
safe and protect

(for Automotive Safety
Systems)

Intellectual capital Missi Provide products that protect their lives
ISSION | jives and livelihoods * Pipeline
Number of patents held rehabilitation
:Z:I#Zt/':;ing 395in Japan 9 Vision Maintain our reputation as a « Hoses for
2560verseas ES trusted organization firefighting &
o R&D expenses Values Make quality our number one fire hydrants
Gender equality, T L . P . . . D .
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488million yen
(for High Performance
Products)

Company creed

Place a high value on trust and
strive for the utmost reliability.

Provide people
with security

@ Human Rights

4P Tradition, reliability
Maintain a vibrant cornpany based on q‘—’[l‘lj?‘—’F Our people
harmony and open-mindedness. (I

133million yen
(for others)
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Be creative and contribute to society @_ Technology, adaptability,

Manufactured capital
through our business. R&D

Group companies .
7 in Japan
7 overseas

Support people's
g Harmony with the environment lifestyles

%@ Supply of reliable products at appropriate prices
Materiality (\?f\‘@’\ Human resource development and diversity
/Q%Q\ Enhancement of governance

Thorough compliance with laws, rules,
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